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Criteria Used for Analysis

Incore: Age: Population Stats: Segmentation:
Median Household Income Median Age Total Population 1st Dominant Segment
$43,019 46.6 17,230 Senior Escapes
Consumer Segmentation
Life Mode Urbanization
What are the Senior Styles Where do people - Semijrural
ﬁe°p.le like that Senior lifestyles reveal the effects of saving for like this usually Small town living, families with affordable
ive in this area? . live?
retirement homes
Top Tapestry Small Town Heartland
Segments Senior Escapes Southern Satellites Down the Road Simplicity Communities
% of Households 2,021 (29.2%) 1,684 (24.4%) 1,148 (16.6%) 834 (12.1%) 739 (10.7%)
% of Marion County 27,594 (18.9%) 3,625 (2.5%) 11,542 (7.9%) 3,346 (2.3%) 3,545 (2.4%)
Lifestyle Group Senior Styles Rustic Outposts Rustic Outposts Hometown Cozy Country Living
Urbanization Group Semirural Rural Semirural Semirural Semirural
Residence Type Single Family, Mobile  Single Family or Mobile Homes Single Family Single Family
Homes or Seasonal Mobile Homes
Household Type Manied Couples Marnied Couples Manied Couples Singles Manied Couples
Without Kids
Average Household Size 2.19 2.65 2.74 2.25 2.38
Median Age 52.6 39.7 34.3 40 415
Diversity Index 425 38.6 70.5 491 29.6
Median Household Income $35,000 $44,000 $36,000 $27,000 $39,000
Median Net Worth $84,000 $70,000 $30,000 $14,000 $55,000
Median Home Value $110,000 $119,000 $104,000 $88,000 $89,000
Homeownership 76.1 % 78.6 % 66.4 % 50.9 % 79.3 %
Employment Retired, Services, Services, Professonal  Servicesor Servicesor Services or Professional
Professional or or Administration Adminigtration Professional
Adminigtration
Education High School Graduate  High School Graduate  High School Graduate  High School Graduate  High School Graduate

Preferred Activities Take guided toursin Go hunting, Visit chat rooms; play  Vist the doctor Go hunting, fishing;
the U.S.. Belong to fishing. Own a pet gamesonline. Go regularly. Go hunting, ride
veterans clubs, dog. hunting, fishing. fishing, target motorcycles. Participate
member of shooting. in local activities.
AARP/AAA.
Financial Bankin person Shop at Walmart Prefer convenience of ~ Shop with couponsat  Buy insurance from
frozen meals, fast food  discount stores agent
Media Watch news, sports, Listen to country Watch Animal Planet  Read newspapers; Listen to country music;
CMT, Golf Channel, music; watch CMT on satellite TV watch TV watch CMT
AMCon TV
Vehicle Maintain older vehicle  Own, maintain truck Bought used vehicle Own, maintain Own domestic truck,
lagt year domedtic trucks ATVs  SWV
> RPR O e v oy iy O 2y 101112019



*}Stellclr MLS | Trade Area Report

Belleview, FL 34420

Thisisthe In thisarea

#1 © 29.2%

dominant segment
for this area

of householdsfall
into this ssgment

In the United States

0.9%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Senior Escapes neighborhoods are
heavily concentrated in the warmer states
of Florida, California and Arizona. These
areas are highly seasonal, yet owner
occupied. Many homes began as
seasonal getaways and now sene as
primary residences. Forty percent are
mobile homes; half are single-family
dwellings. About half are in
unincorporated and more rural areas.
Over a quarter of the population are 65-74
years old. Most are white and fairly
conservative in their political and religious
views. Residents enjoywatching TV, going
on cruises, playing Bingo, golfing, boating
and fishing. Theyare very conscious of
their health and buy specialty foods and
dietary supplements.

Our Neighborhood

o Neighborhoodsinclude primary and second
homesin rural or semi-ural sefttings.

o One quarter of all housing units are vacant;
many are for seasonal use only.

o One-third of the households are manied
coupleswithout children; a third are single-
person households.

o Half the homes are single family; another 40%
are mobile homes.

e Three-quarters of all homes are owner
occupied, and the majority own their homes
free and clear.

o Still actively driving, most households have
one or two vehicles.

Socioeconomic Traits

o Labor force participation islow, but more than
half the households are drawing Social
Security income.

e They have conservative political views.

o They spend majority of their time with
spouse/significant other or alone.

e They are limited by medical conditions but till
enjoy gardening and working on their vehicles.

o They take good care of vehicles, but haven't
bought a new one in over five years.

o They only spend within their means, do their
banking in person, and do not camry a balance
on their credit card.

Market Profile

o Stockup on good deals, especially high-fiber,
low-calorie, lowfat and sugar-free foods.

e Own 3+ TVsand watch news, sports, CMT, Golf
Channel and AMC.

« Belong to veterans clubs maintain AARP and
AAA memberships.

o Get mog information from TV and the Sunday
newspaper; struggle with computersand the
Intemet.

e Travel in the U.S. via guided tours but weary of
security issues.

o Frequently dine out at Denny's, Golden Corral
and Cracker Barrel

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2018. Update

Frequency: Annually.
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About this segment

Southern Satellites

Thisisthe In thisarea
#2 24.4%
dominant segment of householdsfall

for this area into this ssgment

In the United States

3.1%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Southern Satellites is the second largest
market found in rural settlements, typically
within metropolitan areas located primarily
in the South. This market is generally non-
diverse, slightly older, settled married-
couple families, who own their homes.
Amost two-thirds of the homes are single-
family structures; a third are mobile
homes. Median household income and
home value are below average. Workers
are employed in a variety of industries,
such as manufacturing, health care, retail
trade and construction, with higher
proportions in mining and agriculture than
the U.S. Residents enjoy countryliving,
preferring outdoor activities and DIY home
projects.

Our Neighborhood

o About 79% of households are owned.

o Maried coupleswith no children are the
dominant household type, with a number of
multi-generational households.

o Most are single-family homes (65%), with a
number of mobile homes.

¢ Most housing unitswere built in 1970 or later.

o Mogt households own 1 or 2 vehicles, but
owning 3+ vehiclesis common

Socioeconomic Traits

o Education: almost 40% have a high school
diploma only; 41% have college education.

o Unemployment rate is 9.2%, dightly higher
than the U.S. rate.

o Labor force participation rate is 59.7%, dightly
lower than the U.S.

o These consumers are more concemed about
cost rather than quality or brand loyalty.

e They tend to be somewhat late in adapting to
technology.

e They obtain a disproportionate amount of their
information from TV, compared to other
media.

Market Profile
o Usually own a truck likely to service it
themselves.

« Frequent the convenience store, usually to fill
up a vehicle with gas.

o Typical household hasa satellite dish.

« Workon home improvement and remodeling
projects.

e Own a pet, commonly a dog.
o Participate in fishing and hunting.

o Preferto listen to country music and watch
Country Music Televison (CMT).

¢ Read fishing/hunting and home service
magazines.

o Partial to eating at low-cos family restaurants
and drive-ins.

o Use Walmart for all their shopping needs
(groceries, clothing, phamacy, etc.).

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2018. Update

Frequency: Annually.
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About this segment

Down the Road

Thisisthe

#3

dominant segment
for this area

In thisarea

16.6%

of householdsfall
into this ssgment

In the United States

1.1%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Down the Road is a mix of low-density,
semi-rural neighborhoods in large
metropolitan areas; half are located in the
South, with the rest chieflyin the Westand
Mdwest. Amost half of householders live
in mobile homes; approximately two-fiths
live in single-familyhomes. These are
younger, diverse communities, with the
highest proportion of American Indians of
any segment. These family-oriented
consumers value their traditions. Workers
are in senice, retail trade, manufacturing
and construction industries, with higher
proportions in agriculture and mining,
compared to the U.S. in general. This
market has higher unemployment, much
lower median household income and
home value, and a fifth of households with
income below poverty level.

Our Neighborhood

o Two-thirds of households are owned.

o Family market, primarily maried couples or
sngle-parent households.

e Close to half of all householdslive in mobile
homes.

o Fourfifths of householdswere built in 1970 or
|ater.

o About 18% of owned homes are valued under
$50,000 (more than three timesthe U.S.
percentage).

Socioeconomic Traits

¢ Education completed: 37% with a high school
diploma only, 38% with some college
education or a degree.

o Unemployment rate is 11.6%, higher than the
U.S. rate.

o Labor force participation rate is 59.6%, dightly
lower than the U.S.

o Family-oriented, outgoing consumers; they
place importance on preserving time-honored
customs.

e They put a premium on convenience rather
than health and nutrition.

Market Profile

Purchased a used vehicle in the pagt year,
likely maintaining the vehicle themselves.

Routinely stop by the convenience store to
purchase a lottery ticket.

Participate in fishing and hunting.
Vist chat roomsand play gamesonline.

Ligten to the radio, especially at work with a
preference for rap, R&B and hip-hop music.

Enjoy programs on Animal Planet, typically
watching via satellite dish.

Often prepare quickmeals, usng packaged or
frozen dinner entrees.

Favorite fast food: pizza.

Frequent Walmart for all their shopping needs
(groceries, clothing, phamacy, etc.).

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2018. Update

Frequency: Annually.
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About this segment

Small Town Simplicity

Thisisthe

#4

dominant segment
for this area

In thisarea

12.1%

of householdsfall
into this ssgment

In the United States

1.9%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Small Town Simplicity includes young
families and senior householders that are
bound by community ties. The lifestyle is
down-to-earth and semi-rural, with
television for entertainment and news, and
emphasis on convenience for young
parents and senior citizens. Residents
embark on pursuits including online
computer games, scrapbooking and rural
activities like hunting and fishing. Since
almost 1 in 4 households is below poverty
level, residents also keep their finances
simple--paying bills in person and
awiding debt.

Our Neighborhood

e Theyresde in small towns or semi-ural
neighborhoods, mostly outside metropolitan
areas.

e Homesare a mix of older single-family houses,
apartments and mobile homes.

o A majority, 51%, of homes are owner
occupied.

e Median home value of $88,000 is about half
the U.S. median.

« Average rent is $600.

e Thisisan older market, with almost half of the
householders aged 55 years or older, and
predominantly single-person households.

Socioeconomic Traits

o Education: 65% with high school diploma or
some college.

o Unemployment higher at 11.9%.

o Labor force participation lower at 51%, which
could result from lack of jobs or retirement.

¢ Income from wages and salaries, Social
Security or retirement, increased by
Supplemental Security Income.

e Price-conscious consumersthat shop
accordingly, with coupons at discount centers.

o Connected, but not to the latest or greatest
gadgets, keep their landlines.

o Community-orientated residents more
conservative than middle-of-the-road.

e Rely on televison or newspapersto stay
informed

Market Profile

o Small Town Simplicity features a semi-rural
lifestyle, complete with trucks (domesdtic, of
course), ATVsand vegetable gardens.

o Hunting, fishing and target shooting are
favorite pastimes.

o Alarge senior population visit doctors and
health practitioners regulary.

o However, a largely single population favors
convenience over cooking—frozen meals and
fast food.

o Home improvement isnot a priority, but
vehicle maintenance is.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2018. Update

Frequency: Annually.
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Thisisthe

#5

In thisarea

10.7%

dominant segment
for this area

of householdsfall
into this ssgment

In the United States

2.3%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Well settled and close-knit, Heartland
Communities are semirural and
semiretired. These older householders
are primarily homeowners, and many
have paid off their mortgages. Their
children have moved away, but they have
no plans to leawve their homes. Their
hearts are with the country; they embrace
the slower pace of life here but actively
participate in outdoor activities and
community events. Traditional and
patriotic, these residents support their
local businesses, always buy American,
and favor domestic driving vacations over
foreign plane trips.

Our Neighborhood

o Rural communities or small towns are
concentrated in the Midwest, from older
Rustbelt citiesto the Great Plains.

o Didribution of household typesis comparable
to the U.S., primarily (but not the majority)
manied couples,

« more with no children, and a dightly higher
proportion of singlesthat reflects the aging of
the population.

o Resdents own modest, single-family homes
built before 1970.

e They own one or two vehicles, commutes are
short.

Socioeconomic Traits

o Retireesin this market depressthe average
labor force participation rate to lessthan 60%,
but the unemployment rate is comparable to
the U.S.

o More workers are white collar than blue collar;
more skilled than unskilled.

e The rural economy of this market provides
employment in the manufacturing,
congtruction and agriculture industries.

e These are budget-savvy consumers; they stick

to brands they grew up with and know the price

of goods they purchase. Buying American is
important.

o Daily life isbusy, but routine. Working on the
weekendsis not uncommon.

¢ Resdentstrust TV and newspapers more than
any other media.

o Skeptical about their financial future, they stick

to community banks and low-riskinvestments.

Market Profile

Traditional in their ways, residents of Heartland
Communities choose to bankand pay their
billsin person and purchase insurance from an
agent.

Most have high-speed Intemet access at home
oron their cell phone but aren't ready to go
paperiess.

Many residents have paid off their home
mortgages but ill hold auto loans and student
loans. Non-interest checking accounts are
common.

To support their local community, resdents
participate in public activities.

Home remodeling is not a priority, but
homeowners do tacke necessary maintenance
work on their cherished homes. They have
invested in riding lawn mowers to maintain
their larger yards.

They enjoy country music and watch CMT.

Motorcycling, hunting and fishing are popular;
walking is the main form of exercise.

To get around these semi-rural communities,
residents prefer domestic trucks or SUVs.

They prefer to travel in the U.S. and favor the
convenience of packaged deals.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2018. Update

Frequency: Annually.
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Belleview, FL 34420: Population Comparison

Total Population

This chart shows the total population in
an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

H 2018
2023 (Projected)

34420 | 17,230
18,165
Marion County I 357,133

379,298

LT lsEN 20,799,388

Population Density

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually
I 2018

2023 (Projected)

34420 RiFpAs

Marion County RESEX

Florida

Population Change Since 2010

This chart shows the percentage change
in area's population from 2010 to 2018,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

B 2018
2023 (Projected)

34420 BEgEH

Marion County REgliEs

Florida [ESEE

L
(4, ]
F
=

Total Daytime Population

This chart shows the number of people
who are present in an area during normal
business hours, including workers, and
compares that population to other
geographies. Daytime population isin
contrag to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Il 34420

34420 | 15,553
Marion County I 343,346

ZOTEN 20,604,973

> RPR
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Daytime Population Density

This chart shows the number people who
are present in an area during nomal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

M 34420

Average Household Size

This chart shows the average household
size in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Florida i)

I 2018

2023 (Projected)
Population Living in Family 34420 | 13,464
Households

This chart shows the percentage of an
area’s population that livesin a
household with one or more individuals
related by birth, maniage or adoption,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

14,126
Marion County I 276,126
292,415

SOTEN 15,944,664

M 2018
2023 (Projected)
Femele / Male Ratio 34420 LT

This chart shows the ratio of femalesto
malesin an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

B Women 2018
Men 2018
Women 2023 (Projected)
Men 2023 (Projected)

51.3% 48.7%

Marion County [hbees 48.1%
51.8% 48.2%

Foric s

51.0% 49.0%
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Belleview, FL 34420: Age Comparison

Median Age
This chart shows the median age in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually
M 2018

2023 (Projected)

Marion County g

Fore

Population by Age
This chart breaks down the population of
an area by age group.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually
H 2018

2023 (Projected)

Children

Tweens

Teens BGEd

e 11.1%

EIRN 11.0%

EDEEN 10.9%

wn
=
L4 ]
=
o
J
a
[5)

GV 14.7%

V- 11.2%

Ower 80
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Belleview, FL 34420: Marital Status Comparison

Married / Unmarried Adults
Ratio

This chart shows the ratio of maried to
unmarried adultsin an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

34420 s0%
varion County 1%
Florida [SERES 51.9%

B Merried
Unmarried
Married 34420

This chart shows the number of people in
an area who are manied, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Marion County [Felifee

Ao

Never Married

This chart shows the number of people in
an area who have never been manied,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Widowed

This chart shows the number of people in
an area who are widowed, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Divorced

This chart shows the number of people in
an area who are divorced, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

> RPR
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Belleview, FL 34420: Economic Comparison

Average Household Income

This chart shows the average household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

H 2018
2023 (Projected)

Marion County ESEUSerg

Fore

Median Household Income

This chart shows the median household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

34420

Marion County EESEs

I 2018
2023 (Projected)
Per Capita Income

This chart shows per capita income in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually
M 2018

2023 (Projected)

arion County
Florida

Average Disposable Income

This chart shows the average disposable
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

> RPR
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Belleview, FL 34420

Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor Statigtics
via 3DL

Update Frequency: Monthly

I Verion County

Florida

USA
Employment Count by Retail Trade
InduStry Health Care and Social Assistance

This chart showsindusdiriesin an area
and the number of people employed in
each category.

Data Source: Bureau of Labor Statigtics
via Esi, 2018

Update Frequency: Annually

Accommodation and Food

Construction

Administrative Support and Waste Management
Manufacturing

Other

Education

Transportation and Warehousing
Professional, Scientific and Technical
Public Administration

Finance and Insurance

Whaolesale Trade

Real Estate, Rental and Leasing
Agriculture, Forestry, Fishing and Hunting
Utilities

Arts, Entertainment and Recreation
Information

Business Management

Mining

0 orno data

0 orno data
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Belleview, FL 34420: Education Comparison

Less than gth Grade

This chart shows the percentage of
people in an area who have lessthan a
ninth grade education, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

34420
o

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement is some high
school, without graduating or passing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement ispassing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

34420 §:iFs
Forc

High School Graduate

This chart shows the percentage of
people in an area whose highest
educational achievement is high school,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

34420

Marion County

Florida BEERA

Some College

This chart shows the percentage of
people in an area whose highest
educational achievement is some
college, without receiving a degree,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Marion County

Florida [Beliig

> RPR
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Associate Degree

This chart shows the percentage of
people in an area whose highest
educational achievement is an asociate
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Bachelor's Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa bachelor's
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Marion County [ekREE

o

Grad/Professional Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa graduate
or professonal degree, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

Marion County Rk

Fore
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Belleview, FL 34420: Commute Comparison

Average Commute Time

This chart shows average commute times
to work in minutes, by percentage of an
area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

B 31420

<3 Minutes - 1

5-10 Minutes
10-15 Minutes
15-20 Minutes
20-25 Minutes
23-30 Minutes
30-35 Minutes
35340 Minutes
4045 Minutes
45-60 Minutes
60-20 Minutes

=90 Minutes

0%

How People Get to Work

This chart shows the types of
transportation that residents of the area
you searched use for their commute, by
percentage of an area's population.
Data Source: U.S. Census American
Community Survey via Esi, 2018

Update Frequency: Annually

B 31420

Drive Alone

Carpool BlEs

Work at Home m
. 3.2%

Walk
Taxi | 0.6%

other | 0.6%
Bicycle ID.E%
Motorcycle I 0.5%
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Belleview, FL 34420: Home Value Comparison

Median Listing Price

This chart displays the median listing
price for homesin this area, the county
and the date.

Data Source: On- and off-market ligtings
sources

Update Frequency: Monthly

Marion County

Florida gt

12-Month Change in Median
Listing Price

This chart displays the 12-month change
in the median ligting price of homesin

thisarea, and comparesit to the county
and date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

34420
Marion County
Florida
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Best Retail Businesses: Belleview, FL.34420

This chart shows the types of businesses that consumers are leaving an area to find. The business types represented by blue bars are relatively scarce in the area,
S0 consumers go elsewhere to have their needs met. The beige business types are relatively plentiful in the area, meaning there are existing competitors for the

dollarsthat consumers spend in these categories.
Data Source: Retail Marketplace via Esi, 2018
Update Frequency: Annually

-100 -0 B0

Special Food Services

Vending Machine Operators

Office Supply/Stationery/ Gift Stores
E-Shopping & Mail-Order Houses
Sports/Hobby/Musical Instrurment Stores
Bars

Clothing Stores

Shoe Stores

Specialty Food Stores

Electronics & Appliance Stores
Jewelry/Luggage/Leather Goods Stores
Direct Selling Establishments
Autormobile Dealers

Department Stores

Gasoline Stations

Dther Motor Vehicle Dealers
Book/Periodical/Music Stores

Other General Merchandise Stores
Home Furnishings Stores

Liquor Stores

Health & Personal Care Stores
Building Material/Supplies Dealers
Restaurants and OtherEating Places
Furniture Stores

Other Misc Retailers

Grocery Stores

Lawn & Garden Stores

Used Merchandise Stores

Florists

Auto Parts/Accessories/Tire Stores

| P Not Enough

-40 -20 0

100

& .
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Traffic Counts

AL
e
irlits Museum,
f Drag Racird” YA =)
on Daks W
B
Daily Traffic Counts: Up 6,000 / day

31,976

2018 Est. daily
traffic counts

Street: SE Abshier Bivd
Cross: SE 56th Ave
Cross Dir: W

Dist: 0.03 miles

Historical counts

Fy
€D

30,311

2018 Est. daily
traffic counts

Street: SE Abshier Blvd
Cross: SE 53rd Ct
Cross Dir:E

Dist: 0.12 miles

Historical counts

Bene.

6,001 - 15,000 & 15,001 —30,000

Silver Springs
Shores

o

(35)

summerfie’ %

30,263

2018 Est. daily
traffic counts

Street: SE Abshier Bivd
Cross: 6th St

Cross Dir:w

Dist: -

Historical counts

30,001 -50,000

E My 15

A

Map dats 2019 Google

50,001 — 100,000 4 Over 100,000 / day

A
25,500

1997 Est. daily
traffic counts

Street: SE US Hwy 441
Cross: SE 119th PI
Cross Dir: NW

Dist: 0.04 miles

Historical counts

2cklawaha

A
20,501

2018 Est. daily
traffic counts

Street: SE US Hwy 441
Cross: S US Hwy 441
Cross Dir: NW

Dist: 0.1 miles

Historical counts

2007 33,000 ADT 2008 31,500 ADT 2005 32,000 AADT 2007 A 25,000 ADT
2006 33,500 ADT 2007 31,000 ADT 2004 32,000 AADT 2006 A 22,500 ADT
2005 34,000 AADT 2005 32,500 AADT 1998 4 29,500 ADT 2005 A 26,000 AADT
2004 33,500 AADT 2004 32,500 AADT 1997 & 27,000 ADT 2004 A 25,000 AADT
2003 32,000 AADT 2003 34,000 AADT 1996 A 28,000 ADT

NOTE: Daily Traffic Counts are a mixture of actual and Estimates (*)
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