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PROPERTY OFFERING SUMMARY 

Property:                           Student Housing/Multifamily Site 17.58+/- Acres 

 

Property Address:                      Forest Glen Boulevard, Daytona Beach, FL 32114 

 

Volusia County Parcel Number:                              5340-05-19-0032  

 

Number of Units:                                                    Proposed 350+ Multifamily Units 

 

Lot Size:                                                17.58+/-  Acres 

 

For Sale:                                $3,250,000 

 

Zoning:                   MFR-20 Multifamily Residential - 20 

 

Wetlands:     Mitigation has been paid for approximately 1 acre of wetland 

 

Utilities:            All utilities are available to the site 

 

Site:               Natural Vegetation 
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PROPERTY DESCRIPTION 

 Multifamily Land 17.58+/- Acres 

 Designed as 350+ Multifamily Units  

 Zoned MFR-20 Multifamily Residential - 20 

 Located in Daytona Beach between Ormond Beach and Port Orange, with access off Nova Road 
and owners working on access from Clyde Morris Boulevard 

 Surrounding older multifamily complexes are enjoying very high occupancy. It is estimated  that 
The Andros Isles. A 360+ unit luxury apartment complex nearby, leased up at a rate of approxi-
mately 20 units per month. Sold for over $136,000 per unit in 2012. 

 3.77 miles from I-95 and I-4 and 2.88 miles from Downtown Daytona Beach 

 4.29 miles from Daytona Beach Intl. Airport and 3.00 miles from Halifax Harbor Marina 

 

Just Minutes to: 

 $289,000,000 One Daytona mixed-use project, estimated 7,200 new jobs 

 Embry-Riddle $12,000,000 Research and Technology Park, projected to create 300 new jobs 

 Daytona Rising $400,000,000 Renovation - 700 workers on site 

 Daytona International Auto Mall $25,000,000 expansion including CarMax, BMW, Maserati & 
Mini Cooper projected to create 100 new jobs. 

 Trader Joe’s $80,000,000 - 800,000 sf distribution warehouse 450 New jobs being created 

 Proposed $130,000,000 Daytona Beach Resort projected 400 new jobs 

 Proposed $150,000,000 Hard Rock Hotel/Condo, to create 300 new jobs 

 Daytona International Speedway and International Speedway Corporation 190,000 SF Head-
quarters 

 Daytona Beach Golf Club 

 Embry-Riddle Aeronautical University  - more than 6,000 Faculty and Student Body  

 944 Bed Halifax Health Medical Center $200,000,000 Addition 

 Daytona Beach International Airport 

 Daytona State College - more than 33,000 Students annually and 1,797 employees 

 Bethune-Cookman University - Faculty and Student Body of more than 3,500 

 International Speedway Boulevard Commercial Corridor and Interstate 95 $246,300,000 new In-
terchange 

 Eagle Landing Apartments under construction, 144 unit student housing 
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MULTIFAMILY COMPARABLES 

   Rental Apartment Occupancy Survey, March 2014      

Property   Location  Date Built  No. Units  Occup %*  

Newer Properties 

Bermuda Estates  Ormond Beach 2006   344   96% 

Crowne at Ormond  Ormond Beach 2002   272   91% 

San Marco   Ormond Beach 2003   260   97% 

Carolina Club  Daytona Beach 2002   224   93% 

Cape Morris Cove  Daytona Beach 2008   177   93% 

Sunrise Pointe  Port Orange  2001   208   96% 

Legacy/Crystal Lake Port Orange  2004/2008  509   91% 

Hawthorn Village  Port Orange  2006   378   95% 

Andros Isles   Daytona Beach 2012   360   93% 

Integra Shores  Daytona Beach 2008   288   96% 

Total Newer Properties       3,020 
 

Older Properties 

Fisherman’s Landing Ormond Beach 1986   154   98% 

Oaks at Lakebridge  Ormond Beach 1983   170   99% 

Indigo Pines   Daytona Beach 1985   240   95% 

The Harbor   Daytona Beach 1986   168   95% 

Indigo Plantation  Daytona Beach 1989   304   95% 

Windy Pines   Daytona Beach 2000   208   90% 

The Breakers  Daytona Beach 1985   208   93% 

Wood Forest   Daytona Beach 1985   144   97% 

Anatole   Daytona Beach 1986   208   95% 

Lake Forest   Daytona Beach 1987   240   92% 

The Groves   Port Orange  1989   172   96% 

Sunpointe   Daytona Beach 1986   119   99% 

The Park at Countryside Port Orange  1983   120   91% 

Wedgewood   Daytona Beach 1995   300   90% 

Total Older Properties       2,755 
 

Total Properties        5,775 
 

*occupied and/or lease rates        COMPILED by HAS 
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LOCATION MAP 

17.58+/- ACRE 

SITE 



RR O C KO C K   SS O L I DO L I D   I NI N   CC O M M E R C I A LO M M E R C I A L   RR E A LE A L   EE S T A T ES T A T E   
This information has been secured from sources we believe to be reliable, but we make no representations or warranties, 
expressed or implied, as to the accuracy of the information. References to square footage or age are approximate. Buyer 
must verify the information and bears all risk for any inaccuracies.  

S T U D E N T  H O U S I N G / M U L T I F A M I L Y  1 7 . 5 8 + /S T U D E N T  H O U S I N G / M U L T I F A M I L Y  1 7 . 5 8 + / --   A C R E SA C R E S   

  
AERIAL 

17.58+/- ACRE 
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SURVEY 
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PROPOSED SITE PLAN 
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SUBMARKET OVERVIEW - DAYTONA BEACH 

Located just a short distance from the proposed 280 unit Beach Street multifamily subject site 
was once the home to presidents and wealthy entrepreneurs, Downtown Daytona Beach is the 
core of this historic city.  

Downtown's main promenade Beach Street, is lined with over 50 shops and eateries. Every sea-
son fans fill up the stands to see Daytona Tortugas play in the historic Jackie Robinson Stadium 
on the waterfront. Beach Street has museums, exhibits, outdoor festivals, water activities, night-
clubs, cafes and Florida's oldest Saturday Farmer's Market.  

Downtown Daytona Beach is the only neighborhood in Daytona Beach where you can see a 
Broadway play, stop by the Halifax Historical Museum, enjoy the Daytona Beach International 
Festival, catch a baseball game, photograph the manatees, launch your boat, shop and dine out 
with friends all within walking distance. 

Daytona International Speedway is completing a $400 million renovation, the home to the Dayto-
na 500 and several other NASCAR events including the Nextel Cup and Pepsi 400. Its 480 acre 
complex makes it the largest venue for motor sports in the world. It’s also one of the busiest with 
10 major racings weekends a year, not to mention a bunch of civic functions, bike and car shows. 
Currently undergoing a $400 million renovation of the grandstands and grounds. 

A Hard Rock Hotel and Café is planned for the oceanfront in 2016. Plans call for a 375,000 SF 
development on 10+/- acres. 

Photogroup Inc. plans to build a $130 million oceanfront hotel neat the Ocean Center in 2016. 

The One Daytona $289 million mixed-use project of shops, restaurants, hotels, and apartments 
across the street from Daytona International Speedway that promises to lure big-name business-
es and create more than 7,200 new jobs. Bass Pro Shops and Cobb Theater to anchor the devel-
opment. 

National grocery store chain Trader Joe’s is building an 800,000 SF distribution center is under 
construction that will bring more than 450 jobs to the area. 

In November 2014, Minto Communities put under contract 1,600 acres at LPGA for 3,000 plus 
proposed homes. 

The Halifax River Yacht Club has over 600 members.  The ‘Grand Old Lady’ that had served so 
well for over a century was demolished in 2005 and the over $2,000,000 new 20,000 plus square 
foot 2 story clubhouse was constructed to serve the larger membership.  

The $25 Million Daytona International Auto Mall expansion including CarMax, BMW, Maserati, 
and Mini Cooper. 
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SUBMARKET OVERVIEW - DAYTONA BEACH 

$246.3 million for a new interchange at Interstate 95 and Interstate 4. 

The $13 million Cici and Hyatt Brown Art Museum will be the new 26,000 SF home for the Brown’s 
extensive collection of more than 2,700 Florida oil and watercolor paintings.  

The Halifax River Yacht Club has over 600 members.  The ‘Grand Old Lady’ that had served so well 
for over a century was demolished in 2005 and the over $2,000,000 new 20,000 plus square foot 2 
story clubhouse was constructed to serve the larger membership.  

The Halifax Harbor Marina is a 550 slip, wet slip marina located in Daytona Beach, Florida.  The ma-
rina is owned by the City of Daytona Beach. HH provides year round docking facilities for boaters 
seeking a permanent slip.  Halifax Harbor Marina is considered one of America’s finest marina facili-
ties. It has been honored as Marina of the Year by Marina Dock Age, a marina business publication. 

The $20 million Daytona State College - News Journal Center is situated on the banks of the Halifax 
River in historic downtown Daytona Beach. The News-Journal Center is the perfect venue for medi-
um-scale musical and theatrical performances, as well as conferences, graduations and other mid-
sized events. With its striking façade and 40 foot windows overlooking the Halifax River, the News 
Journal Center serves both as a riverfront landmark and an economic engine for downtown. The 
three-story, 98,000 SF building has a visual arts gallery, an 860 seat proscenium theater with or-
chestra pit, and a 260 seat studio theater. Daytona State College is committed to providing our com-
munity high quality entertainment and educational experiences in this unique downtown venue.  The 
entire theater is equipped with state-of-the-art theatrical, communication and data technology. The 
main DSC campus serves more than 33,000 students annually and employs 1,797 people. 

The ever expanding Bethune-Cookman University with a faculty and student body of more than 
3,500.  Founded in 1904 as training school, then 1923 it became a co-ed high school.  

Embry-Riddle Aeronautical University which boasts over 6,000 faculty and student body is located 
on the edge of Daytona International Airport. Construction has began on the $30 million Aerospace 
Research and Technology Park adjacent to the airport on approximately 90 acres, in addition to the 
$28 million College of Arts and Sciences building on campus and will house the largest university 
owned telescope in Florida 

Halifax Health Medical Center of Daytona Beach a 944-bed hospital. All major medical and surgical 
services are available. The 24-hour emergency department (ED) includes the area's only Level II 
Trauma Center and the only Pediatric ED. It also features "fast-track" services for less critical inju-
ries. The 4th largest employer in the area with 3,957 employees. 

Nearly 500,000 residents in the Daytona Beach metro area and 8 million visitors enjoy moderate 
weather, quality educational choices, exceptional recreational activities, an active arts community 
and, of course, one of the most beautiful, family-friendly beaches in Florida. 
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SUBMARKET OVERVIEW - DAYTONA BEACH 

Education, health care and government are the area’s largest employers. Among the numer-
ous corporate partners that call Daytona Beach home are: 

 

NASCAR and International Speedway Corporation - ISCA 

Ladies Professional Golf Association 

LPGA International 

Gambro-Renal Products (medical manufacturing) 

Brown & Brown, Inc. (insurance) - BRO 

Enrichment Industries (Vocational rehabilitation/manufacturing/assembly) 

Teledyne Oil and Gas (Engineered solutions for sub/sea pipeline) - TDY 

Advanced Ordnance (military Hardware) 

X1R (auto lubricants) 

Raydon (simulators) 

Piedmont Plastics, Inc. (plastics manufacturing) 

Embry-Riddle Aeronautical University (aviation-aerospace education) 

Halifax Community Health Systems (hospitals/health care) 

Florida Hospital Volusia-Flagler (hospitals/health care) 

Consolidated-Tomoka Land Co. (land development) - CTO 

Ocean Design (subsea Electrical and fiber-optic interconnect systems) 

Stonewood Holdings (Restaurant management) 
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EMPLOYMENT DRIVERS 

Part of a greater metropolitan area of East Central Florida, the City of Daytona Beach is situated at 
the confluence of two major interstate highways that provide quick, easy access to the third largest 
consumer region in the United States with a population of more than 17 million. International airports 
in Daytona Beach and Orlando, railroad and nearby port facilities enhance Daytona Beach’s efforts 
to provide a cost-effective and logistically important location to do business while providing an ex-
ceptional quality of life. 

 

Daytona Beach is the regional commercial and cultural hub of the Deltona-Daytona Beach-Ormond 
Beach MSA with a population of 545,451. Beautiful ocean beaches bring worldwide acclaim. More 
than eight million tourists a year visit the area. Quality roads, miles of beautiful tree-lined streets 
through picturesque neighborhoods and street beautification programs are national models and re-
flect the pride of residents. Based on the “2004 Survey of Buying Power”, the Orlando/Daytona 
Beach/ Melbourne, Florida media market is ranked 20th in population with 3.24 million people. It is 
also ranked 20th in Total Effective Buying Income (EBI) with $61.3 billion. 

 

Daytona Beach is a regional marketplace, giving way to a diverse group of highly successful retail 
businesses, manufacturing plants and associations. The city is an integral segment of the I-4 high-
tech corridor with specialized industries in aerospace, automotive and manufacturing. Companies 
and their employees profit from a relatively low cost of living, steady economic growth and the bene-
fits of well-planned development. Companies profit from available labor; training; an area designated 
as an enterprise zone; and quality public services. 

 

VOLUSIA COUNTY MAJOR EMPLOYERS 

COMPANY INDUSTRY EMPLOYMENT 

Florida Hospital Volusia-Flagler Market Healthcare 4,810 

County of Volusia Government 3,341 

Halifax Health Healthcare 3,197 

Frontier Communications Customer Service 1,200 

Embry-Riddle Aeronautical University Education 1,072 

Daytona State College Education 980 

Florida Health Care Plans, Inc. Healthcare 916 

Volusia County Schools Education 7,503 
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P R O P E R T Y  D E M O G R A P H I C SP R O P E R T Y  D E M O G R A P H I C S   
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AVERAGE HOUSEHOLD INCOME 

 
2014 HOUSEHOLDS BY INCOME 

5 MILE RADIUS 

Source:  U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2014 and 2019.  
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O F F E R I N G  M E M O R A N D U MO F F E R I N G  M E M O R A N D U M   
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